
MARKETING IN 
A SMALL 

TOWN



ENTICE THE CUSTOMER

RULE #1



CURB 
APPEAL



FRONT AND BACK

Photo by Becky 

McCray



SIGNAGE





YOU CAN PEE 
HERE. 



CHANGE 
YOUR 

WINDOWS 
MORE 
OFTEN



EDUCATE 
YOUR 

LOCALS



BE DIFFERENT
RULE #2



FIND OUT WHAT PEOPLE 
WANT, AND GIVE IT TO 

THEM.

“Surprise people, don’t do the same 
as everyone else. Life is really like 
high school, the different people 
get noticed. 

If you are doing the same thing 
everyone else is – people are not 
going to remember you. You don’t 
want to fall into the crap bucket –
that’s where everyone who is doing 
the same thing goes into. 

You want to be different. Find ways 
to be different.”



BE TECH SAVVY 



PARTNERSHIPS



I LOVE A PARADE! 



LIVE IN THE 21ST CENTURY

RULE #3



YOUR 
WEBSITE

• Is it mobile friendly

• Is your address and 
phone number on it

• Is it clear and easy to 
navigate



ARE YOU 
LISTED WITH 
GOOGLE? 



LET’S TALK 
SOCIAL MEDIA 



CROSS 
PROMOTE 

AND 
WATCH 

YOUR 
HASHTAGS



DON’T 
DO IT 



SHARE 
OTHER LINKS 
– AND ADD 
YOUR OWN 
COMMENTS!



VIDEO
SHOOT IT
SHARE IT
DON’T BE AFRAID



EMAIL 
NEWSLETTER



BUILD 
RELATIONSHIPS



Rule #3

GUILT DOESN’T WORK. 
CUSTOMER SERVICE 

DOES. 



KNOW 
YOUR 

PRODUCTS.



BETTER YET, 
SHOW YOUR 

PRODUCTS



BE 
NINJAS 

IN YOUR 
OWN 

STORE.



TRADITIONAL 
MARKETING
GIVE IT NEW SPIN



USE THE 
NEWS



RADIO



TRY THESE 
IDEAS



ASK YOUR 
CUSTOMERS 
TO LEAVE A 

REVIEW



HAVE 
AN 

ONLINE 
EVENT



MAKE THE 
COMMUNITY 

A PART OF 
YOUR 

BUSINESS



WORK 
WITH 
OTHER 
SITES 



10 LESSONS 
THAT MAKE 

YOU A BETTER 
MARKETER



USE 
YOUR 

CAMERA 
WITH 

YOUR 
ELBOWS 



PEOPLE 
CAN’T 
READ 
YOUR 
MIND. 



PRACTICE



TOMORROW 
AND 5 YEARS 

FROM NOW



PROFIT 
AND 
LOSS



VOLUNTEER



SERVICE



MENTOR



TELL 
STORIES



SHINE 
SHINE 
SHINE



QUESTIONS? 



THANK YOU!

www.saveyour.town/gift


